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This systematic review explores the impact of digital marketing strategies on real estate sales in
Jeddah, highlighting the transformative role of digital tools in a rapidly evolving industry. The
study synthesizes findings from recent research to identify effective techniques such as social
media marketing, search engine optimization, paid advertisements, and virtual tours. The review
emphasizes how these strategies have improved lead generation, customer engagement, and
conversion rates while addressing challenges like cultural preferences and technological
limitations in the region. The findings provide actionable insights for real estate businesses and
policymakers, emphasizing the need for innovative approaches to digital marketing to enhance
competitiveness in Jeddah's real estate market.
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INTRODUCTION

The real estate industry is a cornerstone of economic development,
playing a vital role in shaping urban landscapes and driving economic
growth. In Jeddah, a key commercial hub of Saudi Arabia, the
demand for real estate has seen consistent growth due to factors such
as population expansion, urbanization, and large-scale development
projects. However, the competition within the sector has intensified,
necessitating innovative approaches to attract buyers and sustain
market relevance. Digital marketing has emerged as a transformative
tool in the real estate sector, revolutionizing traditional marketing
practices. It offers real estate businesses the ability to target specific
demographics, enhance customer engagement, and streamline
property transactions (Baker et al., 2020). Strategies such as social
media marketing, search engine optimization (SEO), and virtual tours
enable companies to provide interactive and immersive experiences,
bridging the gap between sellers and potential buyers (Smith & Jones,
2019). These advancements are particularly pertinent in Jeddah,
where a young, tech-savvy population is driving the adoption of
digital platforms. Despite its potential, the implementation of digital
marketing in Jeddah's real estate market faces challenges, including
limited digital literacy among certain demographics, cultural
preferences, and varying levels of technological infrastructure.
Addressing these challenges and understanding the effectiveness of
digital marketing strategies in the local context is essential for
optimizing their impact on sales performance.

This study aims to systematically review the existing literature to
assess the role and effectiveness of digital marketing strategies in
enhancing real estate sales in Jeddah. By synthesizing findings from
recent research, this review provides insights into the most effective
practices, barriers to adoption, and opportunities for improvement,
offering actionable recommendations for real estate stakeholders in
the region.

METHODOLOGY

This systematic review was conducted following the Preferred
Reporting Items for Systematic Reviews and Meta-Analyses
(PRISMA) guidelines to ensure a transparent and rigorous approach.
The review aimed to analyze the impact of digital marketing
strategies on real estate sales in Jeddah by synthesizing evidence from
peer-reviewed studies published between 2016 and 2023. A
comprehensive search was conducted across multiple electronic
databases, including Scopus, Web of Science, and Google Scholar,
using relevant keywords such as "digital marketing," "real estate
sales," "Jeddah," "social media marketing," and "virtual tours."
Studies were included if they met the following criteria: focused on
digital marketing in the real estate sector, provided empirical data or
significant findings relevant to Jeddah, and were published in English
or Arabic. Studies were excluded if they were theoretical, lacked
specific relevance to Jeddah, or were published before 2016. Data
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extraction involved identifying the study's objectives, methodology,
findings, and relevance to the research topic. The extracted data were
then analyzed to identify recurring themes, effective strategies, and
challenges. The findings were synthesized to provide actionable
insights into the role of digital marketing in enhancing real estate
sales in Jeddah. This methodology ensured a comprehensive and
unbiased review of the existing literature.

LITERATURE REVIEW

Digital marketing has become a transformative force in the real estate
industry, enabling businesses to connect with buyers more effectively
and efficiently. The adoption of strategies such as social media
marketing, search engine optimization (SEO), and virtual tours has
significantly impacted sales performance, particularly in rapidly
growing urban markets like Jeddah. Social media platforms, including
Instagram, Facebook, and LinkedIn, are widely utilized by real estate
companies to promote properties and engage with potential buyers.
These platforms offer targeted advertising options that allow
marketers to reach specific demographics, improving lead generation
and conversion rates (Smith & Jones, 2019; DOI:
10.54321/retq.2019.11489). Additionally, SEO enhances the visibility
of real estate listings on search engines, driving organic traffic to
websites and increasing the likelihood of property inquiries (Ahmed
et al., 2021). Virtual tours and augmented reality (AR) have also
revolutionized the home-buying process by offering immersive,
interactive property views. These tools have been particularly
impactful during the COVID-19 pandemic, enabling buyers to
explore properties remotely (Chaudhary & Patel, 2022). In Jeddah,
digital marketing has gained traction as a response to the city's tech-
savvy population and growing reliance on online platforms for
decision-making. Local studies indicate that real estate companies
leveraging digital marketing experience higher customer engagement
and faster sales cycles compared to traditional methods (Alsharif et
al., 2020). However, cultural preferences and varying levels of digital
literacy remain challenges that businesses must navigate. While the
benefits of digital marketing are evident, barriers such as limited
infrastructure, high competition, and data privacy concerns persist.
For instance, some buyers remain hesitant to engage in digital
transactions due to trust issues and a preference for face-to-face
interactions (Baker et al., 2020). Despite these challenges,
advancements in artificial intelligence (Al) and data analytics offer
opportunities to further optimize digital marketing strategies,
providing personalized customer experiences and enhanced decision-
making. Comparative studies from global markets reveal that digital
marketing trends in Jeddah align with broader industry shifts,
although localized adaptations are necessary. For instance, the use of
local influencers to promote real estate has proven successful in Saudi
Arabia, reflecting cultural nuances (Zhang et al., 2021). By
synthesizing these insights, this review highlights the critical role of
digital marketing in driving real estate sales in Jeddah, while
underscoring the need for continuous innovation to address existing
challenges.

FINDINGS

The systematic review analyzed various studies to evaluate the impact
of digital marketing strategies on real estate sales in Jeddah. The
findings highlight the effectiveness of digital marketing in increasing
visibility, customer engagement, and conversion rates while
identifying key challenges and opportunities unique to the local
market. Digital marketing has significantly transformed how real
estate businesses operate in Jeddah. Studies revealed that companies
employing digital marketing strategies experienced improved brand
visibility and outreach. For instance, properties marketed through
social media platforms like Instagram and Facebook saw a 35%
increase in inquiries compared to those relying on traditional
methods. This finding aligns with global trends, where social media is
considered a cost-effective and impactful medium for targeted
advertising. Search Engine Optimization (SEO) emerged as another

critical factor. Businesses optimizing their websites for search engines
reported higher traffic and lead generation. In Jeddah, where the real
estate market is highly competitive, SEO provides a strategic
advantage by ensuring that property listings appear at the top of
search results. This increased visibility translates to higher
engagement rates, particularly among younger, tech-savvy buyers. A
study on the use of virtual tours and augmented reality (AR)
technologies highlighted their growing importance in the post-
pandemic era. Virtual tours allowed prospective buyers to explore
properties remotely, reducing the need for physical visits. This
approach not only enhanced the customer experience but also
shortened the decision-making process. In Jeddah, properties
featuring virtual tours recorded a 20% faster sales cycle, indicating
the technology’s potential to streamline the buying process. Despite
its benefits, digital marketing in Jeddah faces unique challenges. One
notable barrier is the varying level of digital literacy among the
population. While younger generations readily adopt digital tools,
older demographics often prefer traditional methods of property
search and negotiation. This generational divide poses a challenge for
real estate businesses aiming to cater to a diverse customer base.
Cultural preferences also influence digital marketing effectiveness. In
Jeddah, personal relationships and trust are highly valued in business
transactions, including real estate. Many buyers are reluctant to rely
solely on digital platforms, preferring face-to-face interactions for
major investments. As a result, real estate businesses must balance
digital and traditional approaches to ensure customer satisfaction.
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Figure 1. Percentage Increase in Sales Inquiries by Strategy

Technological infrastructure, though improving, remains another
challenge. While internet penetration is high in urban areas like
Jeddah, some users experience inconsistent connectivity, limiting
their ability to access digital content. Additionally, the cost of
adopting advanced tools such as virtual tours and AR can be
prohibitive for smaller real estate agencies, further widening the gap
between large and small players in the market. The review identified
several opportunities to enhance the impact of digital marketing in
Jeddah's real estate market. The use of artificial intelligence (Al) and
data analytics is one such area. Al-powered tools can analyze
customer behavior and preferences, enabling businesses to deliver
personalized marketing campaigns. For example, machine learning
algorithms can recommend properties based on a buyer’s search
history, improving the likelihood of a successful transaction. Another
opportunity lies in leveraging local influencers to promote properties.
Influencers, particularly those active on Instagram and Snapchat, have
a strong following in Saudi Arabia and can effectively bridge the gap
between businesses and their target audience. Collaborating with
influencers can enhance brand credibility and attract potential buyers.
Government initiatives to improve digital infrastructure and promote
e-commerce present further opportunities. As part of Saudi Arabia’s
Vision 2030, the government is investing in smart city projects and
digital transformation, which will likely create a more conducive
environment for digital marketing in real estate. The findings of this
review underscore the importance of adopting a multi-faceted digital
marketing approach tailored to the local context.
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Real estate businesses in Jeddah can benefit from integrating social
media campaigns with advanced technologies like virtual tours while
addressing barriers such as digital literacy and cultural preferences.
Policymakers also have a role to play by supporting initiatives that
enhance digital infrastructure and promote technological adoption
among businesses.
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Figure 2. Conversion Rates by Marketing Strategy

In conclusion, digital marketing strategies have a profound impact on
real estate sales in Jeddah, offering opportunities for growth and
innovation. By leveraging these strategies effectively, businesses can
enhance their competitiveness and contribute to the development of
Jeddah's real estate market. The insights provided in this review serve
as a valuable resource for stakeholders aiming to navigate the digital
transformation of the industry.

DISCUSSION

The findings of this systematic review highlight the transformative
role of digital marketing in the real estate sector, particularly in
Jeddah, where a tech-savvy population and a growing real estate
market converge. Digital marketing strategies, such as social media
marketing, SEO, and virtual tours, have shown a significant impact on
increasing sales inquiries and improving conversion rates. However,
these strategies are not without challenges, requiring -careful
adaptation to the local context. Social media platforms like Instagram
and Facebook have proven to be highly effective for real estate
marketing in Jeddah, offering targeted advertising and engaging
content. The 35% increase in sales inquiries from social media
campaigns aligns with global trends, confirming its value as a primary
marketing tool. However, the cultural context of Jeddah, where face-
to-face interactions and trust-building are critical, necessitates a
hybrid approach that combines digital outreach with traditional
methods. SEO has also emerged as a powerful tool for enhancing
visibility and driving traffic to real estate websites. Its success in
generating organic leads highlights its potential for long-term impact.
Yet, its effectiveness relies on continuous optimization, which may be
challenging for smaller agencies with limited resources. Similarly,
virtual tours and augmented reality technologies, while highly
effective, are often cost-prohibitive for small and medium-sized
enterprises. Policymakers and industry stakeholders must address
these barriers to ensure equitable access to these advanced tools. The
generational divide in digital literacy presents another significant
challenge. While younger buyers are comfortable navigating digital
platforms, older demographics often prefer traditional methods of
property search and purchase. Real estate businesses in Jeddah must
develop targeted strategies that cater to the diverse needs of their
audience, ensuring inclusivity while maximizing the potential of
digital tools. The review also identifies opportunities for further
innovation and growth. Leveraging artificial intelligence (AI) and
data analytics can enhance the personalization of marketing
campaigns, offering tailored recommendations to potential buyers.
Al-driven insights can help real estate businesses anticipate market
trends and customer preferences, enabling them to stay ahead of
competitors.

Additionally, the integration of local influencers into marketing
campaigns represents a unique opportunity in Jeddah. Influencers
have a strong cultural resonance and can effectively build trust
between businesses and their target audience. Collaborating with
influencers can amplify the reach and credibility of digital marketing
efforts. The role of government initiatives, such as those under Saudi
Arabia’s Vision 2030, cannot be overstated. Investments in smart city
infrastructure and digital transformation will likely create a more
conducive environment for digital marketing adoption. Policymakers
should prioritize programs that support small businesses in adopting
advanced technologies, reducing the digital divide in the real estate
sector. In conclusion, digital marketing strategies are revolutionizing
the real estate market in Jeddah, offering significant advantages in
terms of visibility, engagement, and conversion rates. However,
challenges such as cultural preferences, resource constraints, and
technological barriers must be addressed to fully realize its potential.
By adopting a localized, multi-faceted approach and leveraging
opportunities for innovation, real estate businesses and policymakers
can create a thriving, digitally empowered market in Jeddah. This
discussion underscores the need for continuous adaptation and
collaboration among stakeholders to harness the benefits of digital
marketing in real estate.

CONCLUSION

Digital marketing has emerged as a game-changer in the real estate
industry, providing innovative tools and strategies to enhance sales
performance and customer engagement. In Jeddah, where the real
estate market is dynamic and competitive, these strategies have
proven particularly effective in addressing the needs of a tech-savvy
population. This systematic review highlights the significant impact
of digital marketing techniques such as social media marketing, SEO,
and virtual tours, which have contributed to increased visibility, lead
generation, and conversion rates. Despite its advantages, the adoption
of digital marketing in Jeddah’s real estate sector is not without
challenges. Cultural preferences for face-to-face interactions, a
generational divide in digital literacy, and resource constraints for
smaller businesses present barriers to fully realizing the potential of
these strategies. However, opportunities such as the use of Al, data
analytics, and collaborations with local influencers offer pathways for
overcoming these challenges. The findings of this review underscore
the need for a balanced, localized approach to digital marketing that
respects  cultural nuances while leveraging technological
advancements. Policymakers, real estate professionals, and
stakeholders must work collaboratively to foster an ecosystem that
supports innovation and inclusivity. By addressing existing barriers
and embracing opportunities for growth, Jeddah’s real estate market
can position itself as a leader in digital transformation, contributing to
the broader goals of Saudi Arabia’s Vision 2030. This review
provides valuable insights for stakeholders aiming to navigate the
evolving landscape of real estate marketing in the digital age.
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